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Navigating out of stealth mode as an

early-stage pharmaceutical company.

Need for clear messaging

Broad scope of impact

Limited public outreach

Ongoing fundraising efforts

By early 2022, Amytrx Therapeutics had
just recently finalized their first clinical
trial determining safety and efficacy of
their novel anti-inflammatory

therapeutic.

Additionally, recent industry trends
pointed to a growing area of opportunity

in a variety of other disease areas.

With new proof of concept, clinical data,
and potential new focuses for
pharmaceutical development, Amytrx
Therapeutics was ready to initiate a more
public presence.

865-313-7921

info@validityscience.com

Design a strategic outreach effort to connect Amytrx
Therapeutics with Patients, Foundations, Key
Opinion Leaders, Board Members, and Investors.
Furthermore, streamline messaging and branding

across social channels and website.

Develop trust and credibility by making company
information and assets more accessible and easier to
digest for a variety of audiences. This included
regular updates on public facing content (i.e.
website and social channels) and proactive,
transparent, and timely communication with key
stakeholders, including clinical advisors, patients,
regulatory bodies, and the general public. Outreach
efforts included a Public Relation Strategy for press
releases, featured interviews, and a newsletter to
interact with interested parties, in addition to a

strategic social and fundraising strategy.

www.validityscience.com



PUBLIC IMPACT

TREATING - |
Objective: Implement a comprehensive social INELAMMATION ';:w
strategy to educate the public about the potential of gg J:é s N

peptide therapies and build brand awareness. . . T00

Outcome: By leveraging various social channels, we

effectively engaged with new target audiences,

creating informative content and fostering

discussions around inflammatory diseases. In

addition, we generated a

quarterly newsletter to connect

with foundations, societies, and Quarterly

update investors. newsletter averaging
67% Open Rate <«
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INTRODUCING

MICHAEL HOWELL, PHD Not just another
drug.
“WE ARE REALLY
INTERESTED IN
WHEN INJURED OR INVADED BY
DISEASE, OUR BODIES HAVE THF
INNATE RESPONSE TO HE&L'ANID
D SOC O TARNESS THE POWER OF ]
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AMYTRX THERAPEUTICS  INNOVATIVE ] «  channel followers
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by over 405% in
ast year.

DR. MATTHEW A. GONDA

CEO, AMYTRX THERAPEUTICS

Objective: Generate valuable relationships with key opinion leaders in the field, further solidifying
Amytrx Therapeutic's expertise and credibility in the pharmaceutical industry.

Outcome: Publicly announced new partnerships on social channels and with targeted Press
Releases, fostering strong collaborative relationships actively expressing their value and

contributions.



PUBLIC IMPACT

Objective: Assess and analyze current fundraising
efforts to develop improved and strategic assets.
MYTRX

Outcome: Support executives with an improved | r\]?ggca UCING
story-arc that properly relays company innovation AMTX-100
and trajectory with a pleasing branding design and lass, Leukocyte-S

simplified messaging and positioning to address a

variety of investment audiences.

Amytrx Therapeutics Raises $18M for New AD
Treatment

s hespeuscoson sttt S ol i, s expand brand awareness to broaden

518 million to exp earch on AMTX-100.

Objective: Increase audience size to

relationships of additional collaborators,

research partnerships, interested parties
(including patients), and establish
credibility as a trusted leader in the

industry.
What's New in Topicals for Atopic Dermatitis? B Outcome: Developed a Strategic preSS
R release calendar that correlated with
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clinical developments, article publications,

and closed investment rounds. In

addition, managed relationships with

interested media partners to coordinate

interviews and news publications.

256.7M 412

TOTAL POTENTIAL AUDIENCE TOTAL EXACT MATCHES

7,107 178

RELEASE VIEWS CLICK-THROUGHS




CONTACT

Learn more about our Science
Communications, Branding, Public

Relations, and Digital Media services.

WWW.VALIDITYSCIENCE.COM
(865) 313-7921
INFO@VALIDITYSCIENCE.COM

VALIDITY

SCIENCE COMMUNICATIONS

Credible Science. Incredible Stories.



http://www.validityscience.com/

