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CASE STUDY
Navigating out of stealth mode as an
early-stage pharmaceutical company.

OBJECTIVES

Design a strategic outreach effort to connect Amytrx
Therapeutics with Patients, Foundations, Key
Opinion Leaders, Board Members, and Investors.
Furthermore, streamline messaging and branding
across social channels and website.

SOLUTIONS

Develop trust and credibility by making company
information and assets more accessible and easier to
digest for a variety of audiences. This included
regular updates on public facing content (i.e.
website and social channels) and proactive,
transparent, and timely communication with key
stakeholders, including clinical advisors, patients,
regulatory bodies, and the general public. Outreach
efforts included a Public Relation Strategy for press
releases, featured interviews, and a newsletter to
interact with interested parties, in addition to a
strategic social and fundraising strategy.

CHALLENGES

Need for clear messaging

Broad scope of impact

Limited public outreach

Ongoing fundraising efforts

COMPANY POSITION

By early 2022, Amytrx Therapeutics had
just recently finalized their first clinical
trial determining safety and efficacy of
their novel anti-inflammatory
therapeutic.

Additionally, recent industry trends
pointed to a growing area of opportunity  
in a variety of other disease areas.

With new proof of concept, clinical data,
and potential new focuses for
pharmaceutical development, Amytrx
Therapeutics was ready to initiate a more
public presence.
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Increased social
channel followers
by over 405% in

the last year.

Quarterly
 newsletter averaging

67% Open Rate
17% Click Rate

Social Strategy

Industry Leader Strategy

Objective: Implement a comprehensive social
strategy to educate the public about the potential of
peptide therapies and build brand awareness. 

Outcome: By leveraging various social channels, we
effectively engaged with new target audiences,
creating informative content and fostering
discussions around inflammatory diseases. In
addition, we generated a 
quarterly newsletter to connect 
with foundations, societies, and 
update investors.

Objective: Generate valuable relationships with key opinion leaders in the field, further solidifying
Amytrx Therapeutic's expertise and credibility in the pharmaceutical industry.

Outcome: Publicly announced new partnerships on social channels and with targeted Press
Releases, fostering strong collaborative relationships actively expressing their value and
contributions.

PUBLIC IMPACT



Raised over 
$18M 

Fundraising Strategy

Public Relations Strategy

Objective: Assess and analyze current fundraising
efforts to develop improved and strategic assets.

Outcome: Support executives with an improved
story-arc that properly relays company innovation
and trajectory with a pleasing branding design and
simplified messaging and positioning to address a
variety of investment audiences. 

Objective: Increase audience size to
expand brand awareness to broaden
relationships of additional collaborators,
research partnerships, interested parties
(including patients), and establish
credibility as a trusted leader in the
industry.

Outcome: Developed a strategic press
release calendar that correlated with
clinical developments, article publications,
and closed investment rounds. In
addition, managed relationships with
interested media partners to coordinate
interviews and news publications.

PUBLIC IMPACT



CONTACT
Learn more about our Science

Communications, Branding, Public
Relations, and Digital Media services.
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